.~ multa unless backed up by the best kind

~ are good. This {8 n natural law, and as

.. %% any other fixed charge, such as rent,
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AYS USEFUL AND HANDY |

e = )
Transparent
view, showing
how the ink
supply is seal-
ed in by the
cap.
]I
l No. 12 VS8 No. 412
Safety Type, | Sterling Sil-
#$3.00 and up- | ver Filigree,
ward, $5 and upward
Sterling Silver Clip-on-Cap
50 cents additional.

ADVERTISING NOT A GRHBLE

Charles H. Marshall Tells How to
Exploit Retail Business,

I8 MATTER REQUIRING STUDY

No Legitimnate Business Can Be LT
ceanful Without the Constant
Accumanintion of Satis
fled Customers,

“Advertlsing a Retall Trade," especially
@8 il relates to stationery and office out-
fitting lines, was the subject of an address
written by Charles H. Marshall of Phila-
delphla and read before the stationers’
conventlon Wedneaday. In part he sald:

“Wa all know that no legitimate busi-
ness can be successful without the con-
slant accumulation of satiefled customerns,
and in my opinlon, all the effort of money
spent In advertising is :nullifisd unloss
hacked up by the closest nttention to any
complaint, be it fancied or otherwise,

“To socure results from any effort,
plan must be mapped out. Advertlsing is
Bo exception to this rule, therefore, you
must have & plan of campalgn. You
would not think of trying to trade In any
merchandise unlexs you had location,
stock properly arranged,” harmonjous or-
ganization and good service. It would be
folly to invest money unless you had
determined to give ull these ltems yous
dttention, and you must not expect to re.
celve rewards for advertising If every-
thing else I8 not in sympathy with IL
‘While It Is quite possible to do some busi.
ness without any pald anpouncements or
general  publiclty work, . depending on-
tirely upon personal Impression and good

business principles, It in just as true that

Mldunl advertising will act a= a lubri-

eant and help bulld up that business more
raphdly.
A Neceanary Study,
“Advertising s just as necessary a
sipdy ag #ny other branch of your busi.
ness. Not & thing a part, but part of the
Whole. The mere fict of spending money

in newspapers, periodicals or other means |

ol eircuiation or by circulars, booklets,
mall cards, ete, will never get you ree

of #tore management. Whatever publieity
Jou advertise for, be sure It In good, be-
eause those things are only lasting which

we know, & natural law cannot be evaded
without penalty.
Therefore, good advertising for the mer-

for truthrul publiclty work, depend-
upon the growth and finaneclal condi-

| pended to be regarded in the same Hght

1 lnsurance, depreclation nnd

m expenses, and its direction

Mﬂb come under the exeoy-
ve head of your husinems.

were to ask my advice abput the

of Golng it, | would sy first take

* th opportunities at your

! -~-.1' h m h"

-m primed mat-

n £0r your arguments, let-

Watermans N
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Although writing is a practice that one cultivates all his life,
there had never been a notable step in improving the means for
doing it until the invenfion of Waterman's Ideal Fountain pen.
This pen effectively combines nib, ink and holder into one imple-
ment, which is convenient and secure to carry in the pocket.
Since its perfection, twenty-eight years ago, it has become the
universally adopted writing equipment.
and colleges as a part in educational work and i1s adopted in
commercial and social life as an absolute necessity.
man’s Ideal Fountain Pen will last for years.
| used the better it is liked.

The history of Waterman’s Ideal is one of continuous success, and the
large industry back of it is ready and willing to cope with the fountain pen
requirements of the most exacting writers of the world. Perfection is the
only standard and satisfaction the result.

Avoid substitutes.
" , Booklet on Request.
Made in Regular, Safety and Self-Filling Types.

N

Ideal
Pen

It 1s used in schools

One Water-
The longer it 1s

Gold pens to suit every hand.

From the Best Dealers Everywhere.

modest little fellow who does not appear
on the weekly pay roll, whose actions
speak louder than words, and can do you
more harm or good than -ny other foree
of which 1 know.

Co«Operative Advertiaing.
Co-operative advertising on the part of
the local dealers with manufacturers who
do national advertising Is sxcellent work,
Many Iarge manufacturing concerns are
uging newspaper advertising as o medium
to exploit their line or llnes. Ny keep-
Ing In touoch with them, [t Is possible to
find out when they advertise locally. By
supplementing thelr newspaper alvertis-
ing with small copy of your own, you ot
only reap the benefit of their advertis-
Ing, but you establish a reputation for
down-to-dateness and ally yourgalf with
the "progressives,” not necessarily politl-
cal.

"Goodl . advertising  will help ostablish
your credit, Good advertising will not
stoop to share practice or misrepresenta-
tlons, . because sooner or liater the de-
ception will be found out. No business
that  cannot be exploited honestly can
ever hope to be permanently successful,
Good ' advertising, thus, will help build
up your own character as well as your
business,

“After all, advertising s only reputa-
tion, and eannot show results in a day
any more than an Ipdividual can show
his true character In the rame period. It
I8 purely accumulative, and oan only
prove frultful as Wwe become atquainted
with the proposition.

L. E. Waterman Co. ‘

) 173 Broadway

New York
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No. 12 No. 12 SF
Plain, $2.50 Self Filling
and Type, $2.50
upward. and upward.
German Silver Clip-on-Cap
25 cents additional.
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upon the woney spent on advertising s
8 gamble, In the majority of advertise-
ments, it I8 true that immediate resuits
pannot be obmerved: but when you plant
seed of any kind, you certainly do not
expect to see the frults Immediately
spring up; It 48 neceasary to walt a sea-
son, and In the meantime water and con-
stantly guard the planting. When we
pee the mmount spent by advertisers of
known successes, both national and loeal,
In the exploltation of thelr wares, It
seems hardly necessary to add that con-
slsfent and persisitent advertising will
pay In the long run if the merchandlse
has merlt.

The question of advertising Is an In-
exhaustible one, In our line of business,
with the countless number of articles for
sie, we can alwnys hiive a message for
the buyving publie. How and when to say
it depends entirely, therefore, upon con-
ditlon#s and seasons and the judgment
of those In command of the business. You
can rest assured of one thing, however,
the study of the subject will amply re-
pay your investigation,

Economining.

Willis—D4d you know that the mine
we thought was no good has ylelded nine
milllons In the last two months?

Gillls—=Who says =07 Our company?

Willls—No; the prospectus of the com-
pany thut l= promoting the mine next
to ours.—-Puck.

A Myntery.

“Your little boy seema to be getting
along nicely in mchool”

“In conclusion, 1 would say, de not lpok

“Yen, 1 can't understand {t. eltier,
Evervbody thinks he t(akes after his
father.”—Chleago Record-Herrld.

TWO LOCAL LIVE WIRES

j—

Clarence E, Corey and Guy C. Mc-
Kenzle, two prom'nént Incal stationers
who are helplng to show the visiting dele-
gutes to the National Assoclation of Sta-
toners and Manulacturers’ comvention a
good time, have been In the stationery
and printing business ln Onahe for only
three and one-half years, during whch

tme they have muode 4 most rapld

| growth.

Btarting In business early |n 19 In a
little third floor room, the firm has
gradually expunded until now it ooccuples
three floors In a good location at M7
Ha'ney street. They mobved to the'r
present locallon one vear ago. In addi-
tion to thely extensive commercial sta
tionery department they have extensive
business in boock and job printing, fiilng

devicea and office supplies.

Rubber Bands

We have manufactured bands of pure Upriver

Fine Para Rubber

For upward of ten years with absolute satisfaction
to our customers and ourselves.

Strongest, Most Durable, Most Econom-
ical, No Complaints, No Dissatisfaction

Tested and approved by the United States Bureau
of Standards and United States Bureau of Chem-
istry. Adopted for use by the United States Gov-
ernment in all departments and offices.

FIVE-YEAR GUARANTEE.

Easthampton Rubber Tﬂread Co.

Easthampton, Mass.




