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Command Attention in Omaha
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I tions, has tranafarmed every nelghborhood | AllY used on or projested from store fronis up by the seore, Nearly all of them overs
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. ! story are often apecially designed and beautifally | A elsotric shen Ly i p'aced woalid |
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which adorn Omaha's streéets Indusiries

tradexpeople the electric sign I8 undoubt

edly superlor to any form of ndvertising - S —
= —= There ure & large number of merchanls in o i : - . I
Omabha whose locntion forbids the use of
other methods aof publicity., For thess the

R —

electrie =lgn I8 ecaslly within the resoly of
even the smallest merchant and affords
an opportunity for elfective and direct
advertising.

The Omuha Electrle Light & Power
company, which supplies the electric
current- for Omahn's sign display, hans |
marked a declded step forward In the pro-
Rress of electriceal llumination. This com-
pany has done much for the Increased use
of electrien]l advertising by providing and
eracting slgns, I|,pau:h:nl_\l'n;: Mght and meain-
tenance on a flat weekly or monthly
basls, For this maintenance service a
corps of experts I8 employed who do noth-
Ing but keep the slgns In the highest state
of efficlency. Under msuch contditlons the
merchant Is not only sssured of the most
modern Ideas in sign publicity, but they
ars obtained at the minimum cost

Une of Sign One Change.

The use of electric algnw, however, Is not
the only remarkable change In mercantile
methods during the last few years. A
("Jl['l[iit'l'il‘l\'!‘l}‘ Young man oan remeamber
the time when merchants pulled down Lhelr
shades when the store was closed for the
night and business ceased while the ex-
penses went on without Interruption.
Nowadays ecrowds of pedestrians are at-
More than 300 brilllant lights are used in {lluminating the miniature taxicab which serves tracted to the windows during the evening
excellently as a sign for the Franklin Taxicab Co., whose stand is located in the Merchants Hotel hours by well-lighted displays, and a tempts
on Farism: Btvset. Ing tradesgetter Is silently dolng Its work,

The slgn 1s suspended by means of proper guy ropes and hangs over the entrance of the hotel. oftentimes while the merchant sleeps.
All of the lights are stationary but the rapid lighting and extinguishing of the lamps produce the The exploitation of merchandlse by means
effect of wheels revolving at the rate of 126 revolutions per minute. The flashing performance of effective displays has grown apace In
of the sign is accomplished by means of a motor driven switch which has one wire for each lamp recent years. Every up-to-date merchant
and is mgtomatically controlled. . now appreciates the pulling power of his
window wspace, It In remarkable how the
art of the window trimmer has been height-
ened by brilllant lHghting, which gives
colors thelr original values The night
scene on Farnam #and Douglas streets, Lo
say nofhing of the dlspiays in the nelghbor-
hood shopping districts, puts daylight fairly
to blush, and from the merchant's stand.
| point his window displays are of greator
value at night because there Is time for

Passersby to make an unhurried Inspec-

ton of his merchandipe,
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People who stand at the Union Station or who look east from either the Tenth or Sixteenth

street viaduct have thelr gaze met by a brilliant electric slgn that rests on top of the Metz

matter how compelling his window displays brewery, Sixth and Leavenworth streets. The letters of this big display read “‘Metz Beer."
may be, unleks the Interlor of his store | i

. B | Thera » GO v e rhis : The C y "eEwWery i “ate

is bright and cheerful he cannot secure There are 600 hundred powerful lights in this mign The fact that the brewery is located

results, Consgequently well lighted windows in a part of the ¢ity that has few high bulldings gives this sign a wide range
have come to mean a store Interlor that

makes shopping a pleasure.

But the keen merchant realizes that no

and makes (L
draw attentlon for many blocks. This advertisement aids much In giving Omaha the appear-

ance of a city, It Impresses visitors with the spirit of merchants who are willing to light up
thelr buildings with the best possible means of display., BSome visltors have been heard to

Every year sees new developments In -
’ : - x ;i © ' . 5 # *0p ave
electric lllumination and its increassd use ask why other firms in this river district do not have big electric signs Local peopls have

by enterprising merchants everywhers. replied that these other firms are progressive, and that they soon will also be telling of thelr
When the electric sign was first Intro-
duced it consisted of a printed surface il-
luminated by electrie lamps Gradually
Individual letters studded with |ncandes-
cent lamps came into use. Then followed

Sew Developments On,

business with great displays.

HOMAS GUSACK G0

20th and Harney Sts.

| OUTDOOR ADVERTISING '

COMMERCIAL AND

Electric Signs | |

Largest Manufacturers of Electric Signs in the World.

Omaha’s Greatest Electric Sign
A Night View from the Paxton Hotel

This menstrous overflowing mug sign is erected on the three-story building lo-
cnted on the northeast corner of Fourteenth and Farnam streets, 1t is built of chan-
nel iron frame work and is provided with concave letters. It is 34 feet high, B0 feet
wide, 4 feet 6 inches elevation from roof of building, single face and contains 971
sockets. Drink Liquid Sunshine comes on first, then Luxus, then The Beer You
Like. As soon as the wording is all on, the foam starts to rising over the top and
fall down the sides of the glass in a very realistic manner.

It is regarded by competent eritics as one of the finest electric signs in the

untry FRED KRUG BREWING COMPANY -Founded 1859.

THE FOLLOWING ARE SOME OF THE ELECTRIC SIGNS WE HAVE ERECTED IN OMAHA

Old Dutch Cleanser Holeproof Hosiery Hotel Loyal
Hotel Rome Metz Bros. Brewing Co. Brandeis Theater Hotel Plaza - .a
And dozens of smaller signs.




