- forceful guitar fine and drum
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| - For those who were hoping
- Alams would find peace in her old
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New Releases

The high priestess of angst hasn’t
turned in her crown of thorns yet.

Alanis Morissette, whose well-
positioned hair provides her only
cover in her video for “Thank You,” is
still fully wrapped in hostility.
of success to her list of vexations.

Alanis’ new album, Supposed
Former Infatuation Junkie,” is her
first since the best-selling “Jagged
Little Pill”

A much-anticipated endeavor,
the album is being watched by. fans
and music industry execs to seethow
it stands up to her first album’s
Guinness Book of Records standing
as biggest-selling debut album.

Well, it’s sure to sell, but more
because of the success-of “

Little Pill” than bemnse oﬁﬁ own:.

merits.

In many ways, Ihe alhlm repm-
sents the amount of growmghp

Monssettehas.ﬂonem

melodies and es, and ﬁ:le

albmn’shl@}ysmﬂwmmm-
vides a more mature tone.

But that voice is stilkthere . ﬂ:a.t

vo:oeﬂ:atclunbswamot‘M‘ -

snapping the last oneé off.
angry hedge tri

smgs,rtsasnfsomeonetookaslmp“

fingernail to your brain stem. You
can’t helpbut cringe.

And that voice fights with the
music for most of bum. Alanis
struggles to dominate the string
arrangements, the synthesized dram
lines, the guitar, the bass and the syn-
thesizer. The music drowns her out,
and Alanis fights back by punching
her lyrics harder and screaming the
notes higher.

Only a few songs manage to
escape the tumbling, stumbling
cycle.

The album opens with “Front
Row;” a hard-driving number where

Alanis’ anger is partially projécted * |

hmelf'—l‘hesoy;mmmem
of“YouOugh!aKnnw featuresa -
healthydoneofseiﬁd:mat_mn

- “UR,” which smmd&most
the songs from Alanis’ 1ast ;
mwmmmemm
melodic i

mehyas on J:ggedl‘.,ﬁftg

ﬁuckmyom

Junkie” will be just as hard to swal-
luwas“]ageduﬂehll” ;

—Liza Hafnne:er

thesong fmamﬂdatﬁhm

.- cal pianu and gentte drum hng
‘Ahmednﬂyiﬁ:ﬁsbbemg e
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Remakes hurt Holl;;, ood’s image

REMAKES from page 8

“Good Will Hunting”) and filled with hip new stars,
the film is a full<color remake of the original. Nothing
here is new except the actors and the color, made so
despite the fact that Hitchcock shot the original in
black and white for increased drama and artistic use of
shadow and lighting,

Universal Pictures failed to respond to calls

regarding “Psycho,” due out Dec. 4.

is indicative of a general lack of originality in
Hollywood script writers. Others claim the slew of
remakes are due to a more intense drive for monetary
gain on the part of H executives. The gener-
al consensus, , i8 that remakes usually just
don’t work. Aside from a few exceptions, many don’t
become box-office blockbusters and most are forgot-
ten.

Convenienge and a lack of creativity are among
some of the reasons for the remake resurgence, but
many believe there is simply a lower financial risk to
refilming proven material.

“When one or two (remakes) make some money,
it’s enough to keep the studio afloat, and since people
are so starved for good films, they’ll flock to see
something halfway decent,” smddomnnenmrypm-
ducer and film historian Bruce Crawford. “There is a
lack of originality, and Hollywood is afraid of trying
something new. They're unwilling to take a chance.”

Wheeler Winston Dixon, English professor and
chairman of the film studies program at the
University of Nebraska-Lincoln, said remakes are
basically Hollywood’s version of a marketing ploy: a
way to reintfoduce tested properties and rebuild fran-
chises that have already been done. Hence “Psycho.”

Reﬁedihgold;dmmmﬁnngbesﬁamﬂ:efmm—
dation of %\rmg art form, including film. But
Hollywood took-things a step further in 1976 when
Dino De Latirentis produced a remake of 1933 clas-
mcﬁ]m“ﬁul(mg. Despite a lackluster box office
meopenedforgood.

" In the past five years o so, remakes reutned big-

 ger than ever, and Dixon said the problems that

phgnedﬂ:emhfi]mmchsh-ydlmgthe’smluw

swollen to the point that nowadays Hollywood is

interested only in safe bets.
'I‘hecostofnmkmgtmovwﬁsnmmdﬂae

financial stakes are that much higher. Therefore, it’s

really becoming more cash-driven,” Dixon said. “It’s
a.aa!smteofaﬁ‘ans,bmﬁmfactuﬂntcvmfthcm

say that Uni 5 “Psycho’ is terrible, evh‘yonq will go see it out of

curiosity.”
Thcconhnumgpmﬁmeofremkwmtheaters

mﬂmtﬁnpu&qﬁaaﬂyhbswhﬂnlsgm -

umetohme,and_ ,mmmdfans show their
with acclaim and revenue.

The existence of thes original films would imply
that filmmakers prefer ofi-screen creativity over artis-
tically null, but financially acceptable, remakes.

Sandy Veneziano, production designer for the
soon-to-be-released big screen version of the 1960s
television series “My Favorite Martian,” said many
producers wddzectors are, indeed, artists. But
Ho“ym‘_ 3 t| = m’tﬂ‘ m mk

between, ( mamlyaccoumams The headg of
studios mtheones making the decisions on pro-
jects”

Vmemano was the productlon designer for the -

highly successful 1991 remake of 1950s comédy
“Father of the Bride.” She said there is a flip side to all
the remakes flooding the marketplace, namely that it
returns public interest to timeless classics.
“*Fathér of the Bride’ was very successful in the
?50s, and it wasn't that the first version wasn’t good
enough. We thought we could give’ita new look and -
nnkz:tﬁm,mdnwasvaymful, Veneziano

_ -monofﬂnword gh)ssymprodtmhomofongmal
i ahtﬁfgoodmmﬂm]], lt's;ust L artistry.

said. “It also helps the studio because people will go

mBlockbumandmﬂaemgmlmnofammtym :

see the difference”
- Dan Kines, manager at Audio-Visual Video
Cemu' said, for the most part, what Veneziano says is

peoplemtalotofﬂ:enewe;ﬁlms,
blnliu'euesomlhatmﬂleo!deronetooonm'e,
Kines said. “Like when ‘Dr. Doolittle’ came out, a lot
of people rented the original.

“It’s not like a really significant amount, but it
rents more than it otherwise would.”

While blips of renewed intergst in original films
are all well and good Hollywood’s recent cannibalistic
philosophy raises questions about the future of film.

Veneziano foresees a happy ending:

“I think the independents are going to become
stronger and stronger. Those are the pictures that peo-
ple want to see, and the studio executives will try to
find thefn,” she said. “It’s going to be really hit-and-
rmssbecmmﬂ;eexecuﬂmdon’tmmmble,bm
slowlyﬁ:ey’xereallzmgﬂmndom‘t_ Ways v

Next month, when the veriatim
theaters across the nation fof
mﬂewﬂmﬁam

Film aficionados, including Hitchcock purists,
will certainly stand in line for the new > but
it's doubtful they believe the firture of film is going to
improve if Hollywood continues to pillage the past
rather than explore new

-Dixon believes this pubhc endorsemem of
remakes mewi:tably guarantees their future in
Hol

“Ithmkpeoplew:ﬂumle:osee&eﬁhns,em
with the quality, because they don’t have

.gchowe ltsallthey’mgwu, D:mnsnd.“ldan't

_ ;sgumgmmwc,
dor nspaoplem‘loﬂ‘eredan
mgmngbytm

AND A BLGGER

YOUR FIR¢T ¢TEP
TOWARDS THE
CORNER OFFLCE

good ‘agency job; you've gotta have experience. Well, there’s 300 advertising il
and 3agencies in Lincoln. Kinda gives you a;slim chance at an internship. %03
Bmﬂnusy——the%hbhﬂmishmmmﬂmmﬁﬂ iy
WMMMWhmmwénz% > K
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7 Six Flags-

S @iﬁg for the 1999 Season —#

Wednesday, November 18, 1998

Registration & Auditions
University of Nebraska 1:00p.m to 5:00p.m.
- Culfure Center Call Back Auditions
Upper Multi-Purpose Room Immediately following

General Information
» Al persons auditioning should provide a head shot photograph and

Dancers — Prepare a (1) one minute dance combination. You may be
asked to sing.

»  Singers — Prepare (4) four selections that display versatility. Provide
sheet music in your key or track lape without vocals! Singers may be
asked to dance. Accompanist provided.

» . Actors — Prepare a (1) one minute monologue. You may be asked to sing.

Additional Information :

. »  Youmust be at least 16 years of age to audition. Rehegrsals begin -
between February and June 1999. Employment runs February through

depending
- holiday shows may be available:
muwmdwma&emmwuwamm
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for the Premier Parks Family
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