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Shoppers reap profits of market

By Shane Tucker
e T e N

Onions, zucchini, hand-woven rugs
and live entertainment may not be
typical inner-city fare. Bul Lincoln’s
Haymarket district isn’t a lyplcal in-
ner city.
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public market, the Farmers’ Market.

Market manager Billene Nemec
said the old-fashioned market was
enjoying its ninth year of increasing
nopularily in Lincoln’s historic

amrkcl district.
open-airmarket, locatedat the
comer of Seventh and P streets, is

open from mid-May to mid-October

trom 8:30 a.m to 12:30 p.m.

Nemec said the market beganasa
project to help revitalize the
Haymarket district, The Historic
Haymarket Board sponsors the mar-
ket, which was originally designed as
a tourist attraction.

“Wc re fulfillinga

In fact, Ogl said, the city uses
it to the tune of $2 million (o $3
million a year, thanks to the market’s
many faithful customers. Last week
the market had one of its better days

esbymd.'
"shesaid.
“Itdefinitely bene rlslhel-laymarkel
but the c:ly really uses it.”

withalmost 8,000 customers,shesaid. = “

Oglesby said part of the marker’s | Started selling at the market because of the
appeal was the personal relationship farming crisis, but I've continued because of the
between customers and vendors. people.

Dorothy Conrad agreed. Conrad, a
three- mvelemnoflhemarkcl sells : ’
jellies and guilts.” . wis  wr wmeie T Sl B o
"1 "Sarted selling at the market ' L
becaweoft!l:farmmgrcnhsgs bulll ve 3 hobby; :r’s 8 smaIl busmess
tinued t e,”
s iy . “They have acresjuslw

Conrad said.

The 's T bnngher;%‘hu:sduuhvehhood
a 100-mile radius, sell home—gmwn -
fruits, vegetables, flowers and anas-  The vendors pay a stall fee to sell
sortment of handmade wares. Forthe their wares — $150 before Jan. 31,
vendors, Oglesby said, it’s more than $230 after that, andSIhweckdunng

— Conrad

the season. Thcae feesare used to pay
for advertising and entertainment.

The entertainment at the market is
as diverse as the products sold. An
assortment of jazz, blues, juggling
and clog dancing serve to amuse cus-
tomers as thcy browse through the
various booths




