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Sales Promeotion Wanager Steve Garprer Calls the
o e tter than 45 billboards ™
Costomrdestyned  billboards arg
localized adwertising, Rendemr said.
Remember  last summer’'s  billboard showing
Olympia beer pouring from its can against & blue sky?
It was designed especially for Nebraska, according to
Renderer. Next came the winner—somebaody carrying
an Olympia can in the back pocket of his Lee jeans.
Arccording to Renderar, the billboard made money
waye than one. In 1977, he said,
billboard 1o
solg like erazy, he
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hanner inviting the fans 1o take “time out with Oly."”

Oly's campaign 1s “‘tor the prople, by the people,”
and the friendly folks in the ads are there n
Tumwater, all right.
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“I figure | haven't lost anything because I've made
a lot of nice friends by it,” Doc said, adding that
many people recognize him now when he walks in
downtown Olympia. Getting cards and fetters and
staying an extra month in the brewery to meet
visitors are about as far as fame has gone, he said.
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gxcitement for Bob York, 62, who driws Union
Pacific enging No, 1095 in the ads and in raal life.

“It was the first time | could buy Playbay
magazine,' he sad, pointing out the ad’s insertion in
e matazine gave him a good excuse.

Yurk sald what they say in the commercial about
the walter In the steam énagines is true. In the days of
steam engines, Tumwater's water teally hd make
upkeejs easier because the bailers overflawed less, he
said.

HBul all the advertising in the world can't sell
products people don’t want, marketing experts say
So how did a beer some people say Is 100 watery
make i1s way 10 near the top of the market in @ stati
that tukes its beer as serjously as its football and
palitics?

Oly met a demand that hadn't been met in
Nebraska, accoiding to Wilina Crumley, UNL
professor of journalism. An sdvertising specialist, she
said when people like a product npot readily available
to them—such as a light beer—a space develops in the
miarket for a new product like it
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Nebrask s ang Colovado shopkh hands, ane Adolph
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Lynn Weaver, assistant public relations director
for Coars Brewing Co., said he's heard the story a
thousand times but added that there never was such a
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Aller e war, Weavey said. Coors
enoughy bear 1o ‘marker agam i Nebrasks
Texas, Woaver said, the brewery con't kogp its
distributors supplied. He said he doesn™t Toreses
pxpansion into Nebraska before 1980

Suply was a problem: for Olympia, oo, when 11
first came 1w Nelwaska, according 1o Schovdr, the
markening vice president,

“"We thought we had an adequate supply, but the
demand exceeded it. 1t either makes me o bum
forecaster or the people of Nebraska are great. and |
hike to think 1t's the latter,”" he said.

Leo Frotiman, owner of Alliano
in Alllance, sald in the first pwo wegk
his wntire  first shipment of Oy, Max
Distributing an Lincoliy ran dry fraom Sem
according to General M.m..n_;m Hob B ol

Olympig 15 a premium: priced beer at about S1.50
per 12-0z. six-pack inimost retad] steres, Sohmidt said
Qlympia chstributors don’t give case
ke teals
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The report showed a 310 million sales lass in
1971, due in part to rail, longshoreman and Seattle
distributor strikes that year The vear 1977 marked
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Oly's expansion into North Dakoia, followed by
South Dakota and Colorado in 1972. Nebraska and
western lowa are states No. 14 and 15 on Olympia’s
list, with lowa the easternmost state.

A 53 million brew house completed in 1970 at the
browery's only  plant, in Tumwater, was another
feason for expansion into Nebraska, according to
Schmids The brewery produces 360,000 gallons of
Olympia @ day, making it the fifth-lareest single plant
and the 12th largest brewery in the United States.

The original  brewhouse still stands on the
Deschutes River in Tumwater, 600 feet north of the
present brewery, Built in 1896 by Leopold Schmidt,
founder of what was then the Capital Brewing Co.,
the tiny brewery made beer with artesian waters
found in nearby Tumwater Valley.

Today, golfers on the three-year-old brewery-built
Tumwater Valley Recreational Complex have unusual

hazards to contend with. Twenty-one artesian wells
dot the course, covered by tiny brown houses.

Fram 1B96 to his death in 1914, Leopold
Schmidt browed Olympia Pale Export. In 1902, the
company s name was changed from Capital Brewing
Co_ to Olympia Biewing Co.

According to one of Leapold’s grandsons, Truman
“BIORT Schmidt, the word “"Tumwater” is English
for Tumehuck, the lower Puget Sound word for
falling water: Tumwater, population 5,700,is adjacent
to Washington's  capital of Olympia. The total
population s about 27,000, including another suburb
wast of Olympia

Some of those 27,000 people are ex-Nebraskans.
Fourteen brewery employes hail from Nebraska,
according 1o Bob Heath, director of personnel.

“Thay sure are a loyal bunch,” he said. “Maybe
it's because of 'Go Big Red, ™

John Heelan s one of them. A 1952 graduate of
Vilentme High School, Heelan and his wife Eileen
d fanm tive miles south of Olympia. As
merchandising. manaager, Heelan visited Nebraska last
year with the Qlympia inspection team.

CWe finally had to quit wearing our Oly jackets
because prople, and not usually distributors, began to
apgteach s wanting 1o place orders,” he said.

“We had advice from one man who told us ‘if you
pant your cans red, they'll really sell,”’ he said.

Wlympra 15 ihe home of the Olympia oyster,
fovnd nowhere alse and Olympia-Tumwater’s main
Ihelstrien are lumbser, beor and government,

Fhe Weyerhauser Co, makes boxes there and the
Continental Can Co. makes cans,

Arva esidents say they like living there because
e small, but they say the weather is the most
unpleasant leature. I1t's not exactly the land of
.‘.kv Blue waters.

But the population s growing by about 700
persons a year, according to Olympia and Tumwater
otficials, and residents are unhappy about it.

CEvery day | shudder when | see hoards of people
pouting into our state,” said Grace Bauer, clerk at
Olympia City Hall,

s no surprise
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There 1s no pollution in the
southere Puger Sound community. Green, green grass
todrished by five-month-long winter
fur as the eye can see in every

antl pind tees
(il spread  as
cliroe on
You carn satlon the Sound or ski in the nearby
Coscade Moyntans. And, according to market analyst
Murphy, you can go home at night and relax.
Olympias The beor that made Tumwater famous.
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