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SHOWS ADYANGE KNOWLEDGE

Give Ordinnry Anlomoblln Owner an
».  Insight Into Manufaeturing.

CONSUMER AND PRODUCER MEET |

And Mecting Ennbles Mananfactarer
to Stndy Noeds of People to
W ham MHe Later Muapecis
te Nell & CUnr,

In my opinion, one of the chief values

the antomoblile show lles in t» Lring-
ng the manufarturer of motor cars intn
direcy with the =y
Walter . Marmon of Noy-

toush publie

president
dvke & Marmon company

It enabies the motuml produesr to moeel

face W face the man for whom hls

product ie Intended. and that s what

avery manufacturer s seeking We all

huve confldence In our ecars, naturally
based on solid facie and through the
medium of the autemobile show we can
Putl the csscnlinis before the hurer in
Nigt the way we wanit Then, Il we
n!‘:'fll or not depends entirely on our-
welves

‘Often In wecuring cars through the

dealer, the public lopes sight of the fastL
that he in really dealing with the maker
of the car, and the reiation between the
two is likely to be forgotten, But back
of every ocar sold Is a personal Intersst
on the part of the manufacturer, 1 have
often wished that every man who looks
al & Marion car could be brought to our
fuctory and could follow the car througi
Its development from raw matsrinl th
finished product. He would see all the
fnots Just as they are, and the result of
Ha cholve, whether It fell on the Marion
or mot, would Le based on a bed rock
knowledge of car building. The same is
true of any maker of earn, 1 belleve

By wmolng through a faetory such ns
the Marmon, the man looking for
onr, vealizes that wll the talk a.huut
sclling him & car for years of service
Is not mere pretty phrasing on the part
of the salesman, but I8 based on vital
truth. He vets Lhat every operatlon,
from the making of the blus print de-
FEne to the flnal testing of the car Is
based on tha keynote of service. It ex.
pliing to W the reason why hirge fae-
torien, ke the Marmon, do not turn out
more cars than H‘IP\‘ o becmiise he
feen that every  ploce of material and
overy completed] part Is subjected to
meares of tests in an effort to search
pogalble weakness. The work
manship s thoroush

"Bo many peopte ao not think of the
factory orgamestion back of the car on
the salesrooin fleor. They ses only thnt
the manufactarer has something to sall,
without realizing that he W staking his
reputation and fortuns on the very thing
befare thelr oyes. In & factory such
a8 that of the Nordyke & Marmon com-
pany, where for over glxty yvears all «f-
forts have besn directed toward produn-
ing machinery that would give service
that will reflect oredit on the nams of
the maker, the problem {s a serious orao
indeed, for all depends on getting the
plain facls directly into the hands of
the publec.

"The solution of the prohlam has bheen
worked out throught the medlum of
nmutomoblle shown, for the munufacturer
cAn comae thers in the apirit of the man
to thas
2 who wants to -buy, and the effecl-
ness 18 not lost by the appesl being
s through the man between. That the
fs most satisfactory Is shown by
eat Increase-fn the size and of-
fectivapess of the autamobile shows.
They hi\ve a vital relation to ths Industry
and the§ have come to stay. 1o

BUHM;\N WILL DRIVE NEW
KEEYON AT INDIANAPOLIS

“Bob'* Burman the spesd merqhant,
will drive a Keeton “six-4" in the In.
dignapolls 00-mile race for & fortuns
May 50 next and i{s now &t the Keeton
factory assembling his own car. Burman
drove in Californis all winter and in Jan-
uary made w fNying trip to New York
tu secure a car for the struggles In which
he was a contender last year and turned
over, esonping as by a miracie.
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'PRACTICABILITY OF AUTOS

01d Impression that They Were Only
l Toys Has Grndually Changed.

' |ADVERTISING HAS  HELPED

!‘l'br-nl'h the Mediam of Publicity
the Pablic Hins Beeu Led to Buy
and Get Aeiter Acquninted
with Machines.

“Baeck In the daya when 1 was selling
buggles for a living down in Kanms 1
looked on the automobile as an all right
playihing for those who had the money,
but pooh poohed the vory ldes of any
motlve powered contraption ever taking
the evervdny place of the horse,”" sald R,
H. Colline general sales manager of the
BPuirk Motor company

“In my opinion, It thers Is one thing
more than any other which has hrought
the Industry to Ite present commercinl
footing It I8 the wdvent of the medlum
priced car. There I8 no question bul that
general business oconditlons are better
than they aver were In horss days. There
i= more money made. There Ia mors
money spent. And one |s as important as
the other In any country’s prosperity

“1 don't say It's a sound argument, but
the man who has been so unwise as to
mortgage his home for a moter car umn-
less he needed the car In his business,
has had his Influence in the develop-
ment of 912 prosperity. e had to have
the money and he went after business
just that much harder, And In most in-
stances he got it

Effect of Advertining.

“Another thing which nas been far
reaching in its effect is automobile ndver-
tising. In the early days the motor ocons
cerns made money easlly and spent It
easlly. They beguan by paying high sal-
arien. Advertising men, the best in the
country, wers attracted to the fleld, They
asked big money and got It Tt was then
or about then that a real adverlsing era
began. Managers of other llnes of bumi-
neass took noties of advertising of a class
they had never seen hefore and they be-
gan to notics, ton, what enormous sales
wers bhing made In the trade. They be-
gan looking mround for real advertising
men for themselves. Men inereased thelr
advertising appropriations, by the judl-
olous handling of which they created pew
and In some Instances simost unbellev.
able demands for their goods. General
busjness oconditions began an Improve-
meant which pessimists sald was too much
& boom to last. If boom It wams then

CHALIIFERS "SIX "HAADSTER

| boom it Is. for it Is still with us and the
motor car is at the bottom of It

[ Michigan lHeads LAst.

“There are more automoliies made in
|our own state of Michigan than In all
|uu rest of the country taken together,
|1 heard a man remark just tha other
day that he thought the reason Michi-
gan made a better motor car than other
slates was becauss the roads wera so bad
they had to. And here Is another thing
in which the automobils has had a
country benefiting Influence. Time was
whan s farmer hated a ‘red devil’ like a
amall boy does & hath, Today he is a
buyer himeelf. Hoagds are pretty bad Yyt
in some parts, but (he automobils has
croated & domand for better ones, and
wa're gradually beginning to getl them.
Up In our country the best example of
it ia that new road which is really and
truly golng to be put down between Do
troit and Teledo. For twelve years this
has bean the worst thing In the shape
of a road between New York and the
buffalo wallows of Wyoming.

“The truck game, genorally, has never
openad up as it will In the next few
years.  Truck use moeans economy; an
economy, moreover, which is botnd to
bocome popular.”

"THE CAR WITH A CONSCIENCE"

The Oakland has come Into its own.

and stability,
bound to grow In the

future.

It bas a firm foundation for its popularity
It 1s today one of the standard motor cars,

And this popularity Is

For 1913 we have adopted a low, overslung, double-drop 'frame.
This construction gives the car a low centér of gravity, keeping the machine

on the road betier.
the minimum,

It wmakes the car safer to handle at hig
proves the riding qualities generally
because the car

The side swaylng of
hugs the ground.™

Longltudinal

b rate of speed and im-
the body Is reduced to
rooking, which

frequently spolls easy riding, even in the highest-priced cars, doos not cccur in this
construction and the danger of skidding Is slmost done away with
1913 Oaklands are distinctive, beautiful models and deserve the consideration

of prospective purchasers of motor cars

This announcement slmply extends to you

Oakliands. This is all

we ask

an invitation to
the opportunity of proving to you the claims made

see and examine

When you come to the handsomest car in the show—that’s the Oakland.

Mcintyre Automobile Co.
2203 Farnam Street

LININGER m 0.,
Western Distribatorms.

Some Special Bargains in Used Cars.

J. A. OULLEN,

J‘l

All Parts of Engine
Easﬂy Aocesmble

The new moter in use on the new water-
sooled Kelly trucks, sold by Andrew
Murphy & BSon, han been tha conter of a
great dend of intertst from sangineers dur-
ing the jast fow days. There has been
continually u throng of experta examining
the mechaniam of the new motor,

One of the prindpal advantages of this
motor in the fact that gvery part of It Is
inatantly acoapsiblea When the hood In
lifted it has the mame eoffect asm If the
motor were placed on o work-benah. Tha
location of the carburster and magneto
Is such that adjustments can be made
without aiffiouity

Bvery part of the motar ia In the apen
0 that nothing has to ba removed to
reach any othuer part

To role the Globe,

Guy I. Smith, the Hudson dealer, haas
learnad of a unigue and unprecedsnted
travel project that ls planned by & prom-
mant l.oa Angeles olub man and business

man it In a globsemcirolin Journey,
which, acooiding to the contemplated
plan. will be wound up by a westward

transcontinental
Hudson ocar,

dash in e six-oylinder
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An Epoch

Maklng Car—

$1
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WHAT SHOWS REALLY DO

Besides Enlightening You on Prod.
uots, They Creats a Stimulus.

GIVES YOU CHANCE TO OHOOSEH

|t'om|wllliv- Array of Cars Bring
II Togeother Uompactly Opportunity
for You te Select IntelN-
wently.

meaning of antomohile
Why all this flare of heads and
advertiving In the nowspapers? Why all
this preparation for woeks and weaka fow
| only a wesk of mere dispiay ?

o you gk yourself down in your heart
iwholher It makea the car that you buw
any hetter? Undoubtedly., you say, this
pave the manufacturers or they would

Whut s the

shows?

'nnt do this avery year, What does I3
actunl Kot me?
It véu renlly wish the instia Informae

tlon on this whow business, the faots, £
axactly known, would sum thamselyves um
romowhat ke this:

In the first place, manufacturers spend
doliars and dollars on the diaplay of thaie
goods at the shows, which they never get
back In aotusl snies on the spot nor in
anotiual denlsrs taken on at at thes ghows,
You oan figurs it out for yoursslf if you
will only look about you when you are
at tha ahow, Oars are sold—yes—and
denlers are actually hooked up with, hu#
if tha business of holding shows antually
pal, why then wouldn't the manufaos
turers hold & perpetual shew the yeam
roud ?

Of ocourss thay would And In thelm
varioun diapiay rooms and placss of busls
ness that 1s precissly what they do. BRul
if there were a parpetual show, the mosf
simpie of us can ses that it wouldn't be
a abow at all. A show is st onos & dare,
& stimulus, and a protection to the publiag

Must Meeot Competition.

Fach manufacturer kpoww sarly in thd
yonr that he will have to face his com=
potitor at the show., He knows that ha
ckn not afford to fall down in the press
ance of his rival. e knows that ha musf
bulld a oar that will hold up in looks, in
refinamant of deslgn, In obvious worth in
ordar to make good st the show—and
what {s tha remut?

You, the buyer of a motor car, have the
show to thank for the chance to look over
all of tha cara Youn fesl—and rightly-«
that If a car is not representsd that some=
thing & wrong. You omy not kKnow
what It s, but you suspect that there
in a reanson why that car should not be
shown Of courss, we are speaking ofl
the big, vital shows and not of the local
affairs.

Care in Storing Plak Tires

Flsk tires are not storsd In an attlo
but In & lightproof and dampproof cellar,
whets the tempermture Is kept uniform
tha year round. It s worthy of nots thut
the tire manufacturer has mot and coped
with every obstacle which automobily
progresa has put in hs way.
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Studebaker “35” is here.

Started by electricity, lighted by electricity, seats six passengers comfortably. There is no car under
$2,000 that approaches the Studebaker “35” in style, comfort.and luxury. A wonderful car—experts say.

From its drop forged front axle to thefull floating rear axle, it represents-the highest development of

mechanical effectiveness and skill.

]

Wlthallmmm&ﬁdhﬂfhdmmh“wehmnﬂhlm
upholstery, clear vision windshield, Studebaker Jiffy curtains, mekal-ph&ul lmght wnt. refined lines and
magnificent appointments, make it a delight to the-eye. .

See the Studebaker Exhibit en the Stage at the Auditorium.

THE STUDEBAKER CORPORATION, 2026-28 Farnam St.
THREE GREAT CARS
$1,290 Studebaker ‘'35

$885 Studebaker ‘25"

$1,550 Studebaker ‘‘Six'"

Studebaker “35"---$1 290 complete

Four cylinders, 4'4-inch bore x S-inch stroke, 116-inch wheelbase

Electrie self-starter

Bix-passenger body
il gty ¥ Eleotrie lights

34x4-inch GOODRILH TIRES
Luxurious upholstery Electrie horn
Full Floating rear axle Deep cushions
Clear vision, ventilating windshield, rain-vision type

Silk mohair top Crowned fenders
Studebaker Jiffy curtaing Fxtra rim
Detachable, demountable rims  Tire holders
Stewart & Clark Speedometer  Full set of toola
Three-quarter elliptio springs  Wide tool bex
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hera relative to our carse. Oakland cars have always made the hoceunry and eor- :
rect Impression for us.
i
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