
Latest Movies Shown in Front Line Camps 
Help Keep Fighters in Touch With Home 
Picture Industry 

Donates Films to 

Army and Navy 
Combat-weary Yanks, re- 

lieved from front-line duty by 
replacements and sent to the 
rear to rest, turn to movies as 

a means of escape from the 
mad business of battle, ac- 

cording to letters received in 
towns throughout the country 
by relatives and friends of 

boys now in foreign service. 
These letters complained at 

first that the pictures were 

old, but recent correspondence ends 
complaints and indicates that con- 

ditions are improved. 
New Hollywood productions fresh 

from the studios are shipped to all 
theaters of war by the Army Over- 
seas Motion Picture service and are 

shown somewhere every night in 
every combat zone occupied by 
American troops. 

Protected by top priorities, these 
film programs, printed in the 16-mm. 
size and known as “Films for Fight- 
ing Men” are a gift from the motion 

picture industry which began in Feb- 
ruary, 1942, with the presentation 
of 80 prints from four different pic- 
tures. Since then these free films 
have gradually increased until now 

a total of 189 pictures are issued 
each week, divided into 63 prints 
each of three different programs. 
Each program includes a full-length 
feature and at least one short sub- 

ject. To date the grand total of 

11,782 programs has been sent over- 

seas. 
These programs of new films are 

shown only to uniformed members 
of the armed forces in combat zones, 
and to sick and wounded in over- 

seas hospitals, and to men on iso- 
lated outposts where other film en- 

tertainment cannot be had. 

When troops are en route to battle- 
fronts on transports, they are shown 
specially selected 16-mm. film ver- 

sions of “Hits of the Past.” This 
avoids duplicate showings of new 

films, so servicemen do not see the 
same pictures twice. 

Musical Shows Favorites. 

Every feature-length picture and 
every short subject made by the ma- 

jor studios in Hollywood is included 
in this service, offered to our armed 
forces through a selection board in 
New York city composed of army 
and civilian personnel. This board is 
guided in its choice by expressions 
from soldier audiences in the various 
theaters of war. Opinions polled to 
date show that servicemen’s tastes 
lean toward musicals, comedies and 
light drama. War pictures are last 
on their list, while features and 
shorts which bring views of the good 
old U. S. A. are always welcome. 

Upon reaching the various war 

theaters, these 16-mm. films—less 
than half the size of those seen in 

your local theater—are sent to the 
various combat zones through 19 
film exchanges maintained by the 
Army Overseas Motion Picture serv- 

ice. Handled in this reduced size, 
they are easy to ship and can be 
exhibited on portable equipment 
readily transported in active re- 

gions. 
The showing of these pictures is 

always subject, of course, to the haz- 
ards of war. Usually they are dis- 
played to battle-weary troops in rest 
areas behind the front. The ob- 
ject, however, is to get them as 

near the fighting line as possible. In 
some instances they have been 
shown so close to the line of battle 
that prisoners subsequently captured 
said they heard the sound track. 

Although planned originally for the 
army only, recent arrangements 
made through the war department 
have thrown these showings open to 
all combat troops, regardless of their 
branch of service. This includes the 

Members of the army service 
forces set up their motion picture 
equipment wherever there is a con- 

venient spot for a show. Here they 
have erected the screen on a rocky 
field on some south sea island. The 
projector and sound equipment are 

being hooked up in the foreground. 

Soldiers on Pacific Islands 
Per Week Than They 

An average of more than 40 prints" 
of three first-run productions, more 
than a soldier saw in an average 
civilian week, are turned over to the 
army every week, in addition to 
**G.I. Movies,” “Screen Magazine.” 
"Fighting Men," and other informa- 
tional and educational features pro- 
duced and distributed by army serv- 

ice forces. "Changes in station, con- 

stant shifting of the tides of battle, 
make it impossible for all soldiers 

navy, marine corps, the coast guard 
when their own films are not avail- 
able in active areas; also members 
of Allied armed forces operating in 
these zones. Both the Red Cross 
and USO are authorized as agents 
to show these 16-mm. pictures. 

Movies in Training Camps. 
The motion picture industry’s 16- 

mm. gift films should not be con- 

fused, however, with the 35-mm. 
showings of the Army Motion Pic- 
ture service, and a similar system 
maintained by the navy. 

Through a commercial arrange- 
ment with motion picture distribu- 
tors made 20 years ago, both the 
army and the navy rent for their 
own use 35-mm. prints of motion pic- 
tures which play the commercial 
movie houses. These films, obtained 
at low rental, are now shown on a 

nonprofit basis by the army in all 
training camp theaters in this coun- 

try, and at established army post 
theaters in all territorial posses- 

30,000-mile tour of the Pacific thea- 
ter, Maj. Gen. Frederick H. Osborn, 
U. S. army, director of the morale 
services division, army service 
forces, said that motion pictures 
have proved an effective antidote to 
the tension and physical strain of 

battle, and that they are particular- 
ly welcome to men just returned 
from the front. 

His tour, which included "the larg- 
est motion picture circuit in his- 

tory” maintained by the overseas 

motion picture service of army 
service forces in the Pacific, proved 
to him, he said, that "the Pacific 
soldier is the most avid movie-goer 
in the world.” 

The distribution of first-run films 
to the various fronts by air is on a 

par with any similar commercial 
operation, the general pointed out, 
and came about "because combat of- 
ficers want their men to relax after 
they come out of the lines. The 
movie has proved to be the solution. 

Army men in the South Pacific watch a movie in an open air theater. 
Their faces reflect varied reactions. Soldiers often see three or more 

pictures a week. 

sions. The average admission is 14 
cents, and any profit derived there- 
from goes toward expanding the 
service. 

Ever since the declaration of war, 
as a special favor to servicemen, 
pictures playing the army circuit 
have, as a rule, preceded showings 
in commercial theaters except 
where these showings conflicted with 
exhibition contracts of movie thea- 
ters near the camps. Servicemen 
unfamiliar with required trade prac- 
tices, complain at times because 
they see pictures in these commer- 

cial theaters before the camp movie 
houses show them. 

The navy does not experience this 
difficulty because, generally speak- 
ing, its pictures are shown free on 

shipboard or, in some instances, for 
a small admission at naval stations, 
the profits going toward improving 
and expanding the service. 

Old Films Shown at First. 
When the conflict broke suddenly 

after Pearl Harbor, we were just 
as unprepared for maintaining a 

worldwide entertainment program 
as we were for global combat. The 
first expeditionary forces that left 
for the South Pacific took along 1,000 
old 16-mm. pictures purchased in the 
open market, which were the only 
films of that size available at the 
time. Later, when the African ex- 

pedition sailed, a similar war de- 
partment purchase was made. And 
further complications were added 
through the indiscriminate buying of 
old films and portable equipment by 
embarking troop units as large as 

battalions, all striving to meet an 

entertainment emergency. 
Although the army has been able 

to recall all but 300 of these old 
films, those still in circulation de- 

spite of efforts to recover them, 
combined with the unauthorized 16- 
mm. films remaining overseas, add 

up to a sizeable headache. Service- 
men who still sit through these old 

programs complain loudly. 
Another source of complaint lies 

in the wartime dislocation abroad 
of the commercial motion picture in- 
dustry. In such battle-blasted areas 

as Sicily, films as ancient as Rin- 
Tin-Tin are often featured in local 
theaters for outrageous admission 
prices. But this is not strange, con- 

sidering that Mussolini barred 
American films in Italy in 1938. No 
new pictures have been shipped into 
Italian territory since, excepting 
those supplied through the motion 

picture industry’s gift service. The 
16-mm. gift films, however, are now 

going overseas at the rate of 159 

prints of three new programs each 
week. New combat zone circuits are 

being added rapidly and projection 
facilities are improving and increas- 

ing. This means that film shows in 
all theaters of war, barring the in- 
evitable disruptions and annoyances 
occasioned by battle action, are 

bound to achieve a state of diminish- 
ing complaints and rising perfection. 

In a report to Lieut. Gen. Brehon 
Somervell, commanding general of 
the army service forces, covering a 

See More Pictures 
Did as Civilians in U. S. 

to see every picture at the same 

time, but they will eventually see 

them,” Maj. Gen. Frederick Osborn, 
director of morale services, states. 

On Guadalcanal, for instance, 104 
shows were in progress one night. 

When the general was making a 

tour on Finschhafen, New Guinea, 
a jeep conveyed the general’s party 
to a unit headquarters where three 
films were being shown to several 
thousand soldiers. 

A screen against a jungle backdrop 
brings the soldier close to home 
again.” 

The army service forces has ar- 

ranged to distribute films in rotation 
to the combat areas of the Pacific, 
after which they are routed to sup- 
porting units farther to the rear. In 
this way, troops *n actual combat 
are the first to be shown the latest 
of Hollywood’s screen offerings. Also 
given high priority for early show- 
ings are the wounded in hospitals. 

Movies Take Him Home. 
“The soldier wants to see pictorial 

views of streets that remind him of 
his home town, of people he might 
meet on those streets; of women to 
remind him of his mother, his wife; 
his sweetheart; of ordinary happen- 
ings in which he will again partici- 
pate. 

"This tremendous movie chain’s 
value as a good will factor is beyond 
computation. In New Guinea, for 
example, where Australian and 
American soldiers fight side by side, 
they sit down to see an American 
film side by side. Our troops visit 
Australian camps where the screen 
fare is predominantly American.” 

Newsreels, comedies, and musical 
pictures are high on the G.I. hit 
list. "Soldiers dislike war pictures 
with glorified heroes,” General Os- 
born said. 

"They like to see informational 
films, those that explain war strat- 
egy and show real battle scenes. The 
soldier is anxious to see what his 
weapons can do. The army’s ‘Why 
We Fight’ series has immeasurably 
bettered his understanding of Issues 
at stake. ‘Snafu,’ the cinema comic j 
of the Army-Navy Screen Magazine, 
is a Pacific favorite.” 

General Osborn included Austra- 
lia. New Guinea, New Zealand, New 
Caledonia, Solomon Islands, New 
Hebrides, New Georgia, Bougain- 
ville, and Fiji in his 30,000-mile itin- 
erary of the Pacific theater. 

"I have seen tropical theaters 
seating 3,000 soldiers on wooden 
benches, and 1,000 sitting on crates 
and logs and oil tins in an outdoor 
excavation,” he said. 

"Soldiers frequently sit in tropical 
downpours for one and two hours 
before showtime to enjoy a run-of- 
the-mill film made ‘silent’ when the 
sound track breaks down, and then 
return the next night to see it again. 

"During alarms the men quietly 
leave the theater and as quietly re- 

sume their seats afterward to see 
the rest of the movie. While excava- 
tions were under way on a New 
Guinea base, a bulldozer was as- 

signed the priority detail of hollow- 
ing out the ground for an open-air 
amphitheater. 

"I have seen men watch a picture 
from such a distance that the screen 
was the size of a postage stamp, 
and 1 have heard men gripe at a 

poor show but sit through it to the 
end. With several pictures playing 
on various bases on an island, men 
were known to walk nightly many 
miles around the entire island until 
they had seen all the pictures.” 

Entertainment reels from 19 army 
overseas film exchanges are trans- 
ported by plane, boat, jeep, or hand- 
carried to the camp sites Mobile 
special services companies with 
portable equipment and camera 
crews tour remote areas playing 
one-night stands. 

Today some soldier in a water- 
logged foxhole, sitting atop a gaso- 
line drum to keep his feet dry, is 
seeing a picture perhaps just pre- 
miered by you in the plush seats of 
Radio City, New York,” General Os- 
born commented. 

Jledck 

Looking at 

HOLLYWOOD 
\/fAKING fun of such a gruesome 

business as murder has made 
a fortune for Boris Karloff. 

Four years ago Karloff suddenly 
realized that his homicidal hobbies 

weren’t paying 
off as lucratively 
or as fast as he 
would like. After 
that spine-chilling 
Frankenstein 
Monster, as a 

mummy, a ghoul, 
Bluebeard, and 
other fiendish 
characters, he 
found himself de- 

Boris Karloff 
moted to lesser 
monstrosities in 

double-billed horror pictures. 
Then along came an offer to ap- 

pear in a New York play. He had 
never done one on the Broadway 
stage, and he, the terror of countless 
film fans, found the thought fright- 
ened him. Besides, it was a play 
that kidded insanity and murder—a 
very touchy subject. But after set- 

tling for a nice, juicy piece of the 

play, plus a goodly salary, he lost 
his fear and took off. 

Today, after three years of "Ar- 
senic and Old Lace’’—which is still 
packing them in in New York and 
on the road—Karloff is b'ack for 
more pictures. 

He’s sharing starring honors with 
Susanna Foster and Turhan Bey in 
Universal’s technicolor musical 
drama "The Climax,’’ which George 
Waggner is producing and directing. 

"Launching a stage play is a big 
gamble,” says Karloff. "But after 
reading the ‘Arsenic’ script it struck 
me as one of the finest plays written 
in recent years.” 

Karloff put $6,000 in the play and 

got that investment back in three 
weeks. He’s still collecting fat divi- 
dends. Bankers should be so lucky 
these days. 

Anything for Irene 
Irene Dunne’s cooing like a dove, 

and well she might, since Metro 

paid $200,000 for 
A. J. Cronin’s 
latest, "TheGreen 
Years,” from the 
galley sheets. 
Nothing is too 
good for Irene 
since "A Guy 
Named Joe” and 
"The White Cliffs" 
... Jennifer Jones, 
and not Gene 

Irene Dunne 
Tierney, is going 
to play the lead 
in “Laura.” That’s the one Clifton 
Webb is wanted for, but whether 
he’ll be able to do it nobody knows 

Margaret Sullavan leaves 
“Voice of the Turtle” June 24, but 

beginning June 19, she, Elliott Nu- 

gent, and Audrey Christy will give 
their services. The play will be 
shown free for a whole week to all 
men in uniform. That's a precedent 
I hope other producers will follow. 

A Smile Maybe; Maybe Not 
Ernst Lubitsch told me the follow- 

ing: While preparing “The Czarina” 
for the screen, he decided to get 
some authentic Russian names. He 
took a history book home with him. 
As he read he jotted down about 30 
names from it such as Prince Rat- 

offsky, Prince PetchskofT, and Count 
Borshky—then laid the paper on his 
bedside table. The following morn- 

ing his man, who has been with him 
15 years, came in, looked at the pa- 
per and said: "Mr. Lubitsch, if you 
expect to have that many people to 
dinner Saturday night, you'd better 
let me know right quick so I can 

round up food for ’em.” 

Bing’s a Great Guy 
Bing Crosby’s just signed a new 

contract with Paramount—one of the 
most important deals ever put over 

in this town. It’s for 10 years 
straight, 52 weeks a year, for 23 

pictures, with permission to do one 

outside picture a year for another 

company—Bing to have final say 
over story, director, leading lady, 
songs and publisher of songs 
There are few men in our town who 
could get a deal like this. It isn’t 
everybody who would play fair. Bing 
bends over backwards to give as 

much as he gets. For instance, in 
"Road to Utopia,” which I'm told 
is the funniest of all the “Road” 

pictures, it was Bing who gave 
Paramount a new director — Hal 
Walker. Until “Utopia” he had been 
an assistant. During the picture he 
had an accident, directed the last 
half of it from a wheel chair. In 
“Going My Way,” produced and di- 
rected by Leo McCarey, Curley Lin- 
den, assistant cameraman up to 
then, was made a full-fledged one. 

It’s the same with leading ladies. 
Through Bing, Marjorie Reynolds 
got her chance He never has 
been afraid to boost the other fellow. 

What a Lusty Gal/ 
Gypsy Rose Lee and Florence 

Bates make a wonderful team in 
“Belle of the Yukon.” Gypsy, as 

a chorus girl in dancing skirt and 
butterflies embroidered on her stock- 
ings, was dancing when Charley 
Winninger cracked: “Ah, me, spring 
is here.” Said Gypsy: "Save your 
silly sirupy sentimentality for waf- 
fles you’ll guzzle in the morning. 
These butterflies remind me of my 
lean booking days when the only 
butterflies I knew were in my tum- 
my.” 

By VIRGINIA VALE 
Released by Western Newspaper Union. 

Danny kaye, who is such 
a sensational success in 

his first film, Samuel Gold- 
wyn’s “Up in Arms,” began 
his career in the group of sum- 
mer camps near New York 
known as the “Borscht Cir- 
cuit.” He did everything, 
from waiting on tables to en- 

tertaining the guests. Then 
he toured the Orient as part of a 

troupe—says he perfected his pan- 
tomime then, since no one hearing 
him understood English. Next came 

night clubs, and such success that 
he was engaged for the stage pro- 
duction of "Lady in the Dark," 
which established him in thfe thea- 
ter. A big factor in his success is 
his wife. Sylvia Fine, who writes his 
songs. Now here’s "Up in Arms,” 
which lands him at the top in films. 

Charlie McCarthy would like ev- 

erybody to know that 14-year-old 
Jane Powell is his one and only pro- 
tegee. Ever since he and Edgar Ber- 
gen worRed in "Song of the Open 
Road," when Jane was made the 
star of the picture, Charlie’s been 

JANE POWELL 

swamped by letters from teen-age 
girls who want him to sponsor them. 
Jane’s done so well in her first pic- 
ture that another story, “Cinderella 
Goes to Town,” has been bought for 
her. 

-*- 
Though Adolphe Menjou returned 

last November from his seven- 

month tour of England, Algeria and 
Sicily, to entertain the armed 
forces, he is only now returning to 
the screen. It took him three 
months to regain the 28 pounds he 
lost on the trip. 

Vincent Lopez (“Luncheon With 
Lopez,” three tmes a week), be- 
lieves that American audiences not 
only know good music from had, 
but good orchestrations from bad 
ones. He proved long ago that he 
knows what the public wants, not 
only in music, but in stars; Betty 
and Marion Hutton are two of those 
whom he discovered and trained. 
Karole Singer and Bruce Hayes, 
now appearing with him, arc two 
more. 

Ronald Colman’s been swamped 
by mail as a result of his NBC show, 
"Everything for the Boys.” From 
Montana came a letter from a moth- 
er, saying “Won’t you put my son 
and your namesake, Ronald Colman 
Dunn, on your program?” But 
it’s the army that chooses the over- 
seas fighters who talk to Colman. 

_A_ 

Evidently the acting bug is catch- 
ing. Now the real-life wife of “Dag- 
wood” (Arthur Lake) of “Blondie,’’ 
of screen and radio fame, is taking 
to the screen. She is Patricia Van 
Cleve Lake, and will appear in the 
new Republic production. “New 
Faces.” 

Jack Benny has signed a new con- 

tract with Warner Bros.; he recent- 
ly completed "The Horn Blows at 

Midnight.” But he doesn’t expect 
to start a new film until next July— 
wants to make another trip over- 

seas first, to entertain the armed 
forces. 

A program full of youngsters with- 
out a single cracked voice in the 
collection—that's a unique feature of j 
the “Archie Andrews” program, 
heard weekdays over Mutual. The 
show’s producers feel that growing 
pains should not also inflict pain on < 

the listeners, so base the humor of 
the series on believable situations. 

-*- 
Something new in radio-?* mem- 

ber of the Metropolitan Opera com- 

pany has been cast in a regular role 
in a daytime serial drama. The 
singer is Edith Herlick, mezzo- ! 
soprano, who also sings popular mu- 

sic Sunday nights for television. The 
serial is “The Goldbergs.” 

ODDS AND ENDS -John Hodiak 
rode straight to success in “Lifeboat"— 
now working opposite Lana Turner in 
“Marriage Is a I’rivate Affair,” he’s been 
cast for the male lead opposite Ann 
Sothern in “Maisie Goes to Reno" J 
RKO announces that the Sister Kenny 
will get under way as soon as the execu- 

tive office considers the story right— ; 
also that at no time did Rosalind Rus- 
sell refuse to make the picture | 
That's a nice lot of Westerns that RKO 
has lined up—they’ve bought screen i 
rights to eight Zone Grey novels ... 
Amos V Andy fans are cheering be- 
cause “Madame Queen” is back—and 
the talks just as they think she should! 

T OVELY hand-made lingerie is 
always a most welcome gift. 

You can make this pretty and 
very practical slip and matching 
panties of white or tearose rayon 
satin or crepe. Do the flower ap- 
pliques of pale blue for contrast. 

WOOL 
U1IINU OK SHIP IT TO UN, 

AM III'AMITY 
We bur outright the lot* running under 
10U0 lbs. each, ami ninke Immediate pay- 
ment. Lot* of over 1000 the. we bundle on 

consignment in accord with the govern- 
ment rules, we obtain for you full cell- 
ing value, make liberal ndvniice payments 
now, and final payment promptly when 
the CCU muke the settlement to ns. 

LINCOLN HIDE & FUR CO. 
728 Q St. Lincoln, Nebr. 

BEAUTY SCHOOL 

DON’T BE A SLACKER 
Be Independent while the men folk* are In 
the service. Enroll In Nebrneku’s oldest 
beauty school. Urnduates now earning 
from 125 to 175 weekly. Write 

CALIFORNIA BEAUTY SCHOOL 
Omulin, Nebraska 

White Leghorn Cockerels 
'm $1.65 

No catch to this, we ship them 
PREPAID 

MODEL HATCHERY 
Creighton, Missouri 

POPCORN 
Buy our SOUTH AMK1UCAN POPCORN 
SEED. Contract 1944 crop with us. 

Yields us much us B5 bu. per acre. 

MIDWEST POPCORN CO. 529 N. 83rd Nt. 
Omaha, Nebr. Trlrphone ATIantic 8315 

To obtain complete cutting pattern for 
■Up, panties and applique, finishing in- 
struction for the Applique Lingerie Set 
(Pattern No. 5697) sizes small, medium 
and large, send 16 cents in coin, your 
name, address and the pattern number. 

Due to an unusually large demand and 
current war conditions, slightly more time 
is required in Ailing orders for a few of 
the most popular pattern numbers. 

Send your order to: 

SEWING CIKCI.E NEEDLEWORK 
530 South Wells St. Chicago. 

Enclose 15 cents (plus one cent to 
cover cost of mailing) for Pattern 

No. 

Name .... 

Address .... 

LINES TONIC 
LARGE BOTTLE-25* 

Olympic Records 
Of the 46 existing field, track 

and swimming records made at 
Olympic games, 19 are held by the 
United States, 7 by Japan, 6 by 
Germany, 4 each by Finland and 
the Netherlands, 2 by Great Brit- 
ain and 1 each by Canada, Italy, 
Poland and New Zealand. 

ST* ■"BE 

i~cTtf**5L 
Naval Salvage 

Since 1941, the U. S. navy has 
salvaged, exclusive of the Nor- 
mandie, naval and merchant ships 
and cargoes having a total salvage 
value of $500,000,000, or 125 times 
as much as the cost of saving 
them. 

AT FIRST 
SIGN OF A 

c OV® w666 USE 
«6t TABLETS. SALVE. NOSE DROPS 

Tall Ones 
There are between 8,000 and 

12,000 men in America six feet, 
five inches or taller, census folk 
estimate. 

RELIEVE Toeueirritation,formmed>- 
Drn rated coat of protection be- 
ll t 1/ tween skin and chafing bed- 

CADCC clothes, apply Mexsana, 
tfUKCv soothing medicated powder. 

1 

"SORRY, BOSS, 
BUT I FEEL 

A HUNDRED 
TODAY" 

DON’T LET aching muscles keep 
you off the job-if soretone can 

help. Soretone Liniment contains 
methyl salicylate, a most effective 
pain-killing agent. Soretone's cold 
heat action speeds blessed,comfort- 
ing relief. 

1. Quickly Soretone nett to en- 

hance local circulation. 
2. Check muscular cramps. 

3. Help reduce local swelling. 
4. Dilate surface capillary blood 

vessels. 

For fastest action, let dry, rub in 
again. There’s only one Soretone— 
insist on it for Soretone results. 
50*. A big bottle, only $1. 

SORETONE 
soothes fast with 

COLO HEAT* 
ACTION 

in cot** of 

MUSCULAR LUMBAGO 
OR BACKACHE 
din to foil eue or axpoouro 

MUSCULAR PAINS 
duo to Midi 

SORE MUSCLES 
duo to overwork 

MINOR SPRAINS 

MONEY BACK- 
IF SORETONE DOESN'T SATISFY 

“and McKesson makes it” 

► Though applied cold, rube- 
facient Ingredient! in Sore- 
tone act like heat to increase 
the superficial supply of 
Mood to the area and indue# 
a glowing sense of warmth. 


