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T.'.cnjj said bridil sctj seem to be
mere pc-puls- thin tha plain band style
A krldd til Licljides the engagement
ring w 1th the main diamond Lid a few
1 msllef Csmtdi cn the bad, aloni

Hcr3d.'omtd3c:twhlch include
tha cr.2-c-

mcnt

rir.g end the set of
mdtnz rlngi. Trio :is usatliy have a
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iJ cismiM di amends cn the man's
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How ntach dors dl thJ.i cost?
Fixter edd a diimcsd weighing one-fi- h

cf a cr;t can run Lr.vhere from
to f S5, !?s2ndir3t mostly upon

the cut of the diamond. The most popu-
lar vtlgx cf diamond b between cne-fcazt- h

od cno-ha-lf czxit.
Cf the four C's in diamond grading

(cutting, color, c!:.ity tr.i ctizX weight),
cutting is the largest footer in price
fc:c:.u:e cf the strcna iniluonea it h

By Foil Iferia

In 1477, Duke Maximilian ofAustria
presented a diamond ring to Mary of

Eurgundy to seal their engagement to
marriage. Since then, the diamond
engagement ring his come to be a tra-

ditional sign cf a couple's betrothal
and a symbol of the love behind the
rnLrri union

Tedry, the clement cf surprise In

buying a diamond ring has faded out cf
popularity. Bob Fixter, advertising
manager of Sartor Hanann jewelry,
said it is roe these days for the man to
go cut end buy in engagement ring
without any input from the woman. The
two often shop together first, and then
come back individually to UA 3 a closer
look at the choices.

Fred Wilson, owner end manner of
Fred Wilson Jewelry, said many women
will come in by themselves or with a
friend to "pre-shep- " for a ring before
shopping with their fiancee. Lcretta
Thomas, manager cfA. T. Themes Jewelry

Because the engagement ring b con-

sidered by most to ba a big investment,
it is risky business to make a pure!.:: 3

without consultation.
Fixter said college students play a

b!g role in the dlmcad-buvfc- g busi-

ness. He estimated that about 63 per-

cent cf Sorter Erassn's customers

shopping for efigaeaunt tisgj t;e ul
lege students. Themis sdd CD percent
of the A. T. Thcnis customers are col-

lege students, the rest being mc:i!y

young professionals.
The most popular shaped diamond,

according to all three managers, is the
round cut. Round diamonds allow max-

imum brilliancy without ascrLlcinj
light dispersion. This shape Is followed

in popularity by the marquise, pear and
emerald shapes.

A. T. Thomas has approxinatsly CCO

styles of diamond engagement rinp,
half of then mounted and half cf then
loose diamonds. Loose diamonds tra
more popular, according to Themis,
because "cf a recent striving for Indi-

viduality In engagement ring styles.
Sartor Hars&an kecBS about 125

flT"

cn the interaction cf lig!.t with the
in the Atrium, s;Jd sha eyzzs with

loose diamonds In stock and cfers ll.e trice gold on the stock
ent styles of mount inaboutfeel like they made the choice, too,"

she said. Fixter said the plain bsr.d still is the
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Chop Shop gives you

that special look

The Chop Shop can give you the

mrket tl20 is a fccter, Vilboa add. If
tha ri:: i3 bought cn a dsy when the
prico cf cold b dc7.ii, ths price of the
ring rill t3 cut aeccrilnIy. Eut the
ccavsrsa cth!3 tlso holds true.

Wibsn hinted thtt It would be smart
shoiTirl If tha couple ksst an ev nn
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"special" look you want, whether

it's your wedding day or just an

LIVE MUSIC
For Your Reception
Your Wedding Dance deserves more thzn a
"disco outfit "We play a variety ofcountry, 50's
& CO's, and current rock and roll to please
everyone at your dance.

EXPERIENCED
PROFESSIONAL

421-181- 8

Vv5n "ordinary" day. Our cuts are 6

ttv&x mm 5M it its cheapest
This woisld ba f:pedi!!y rxh-mtegeo-

when bujkg rsdlsg bsEda. For eagsge-mea- t

rings, this method might take
from $10 to ISO the price of a ring.

Thcsias ssM an average amount
spent ca an engagement rings is (500
toisca

Psjlng for all this Is easier than it
might sound. Sirtcr Hamann offers
three payment piano: 00 days same-as-cas-

six-mont- h payment with one-thir- d

do7.u and interest, and a Iayaway

phiu ,

Cestinaed cn Pagg 3

and our styles are 12. Call

for an annnintmont rr
rT Ih( K0"" walk-in-.

Plaza
489-835-2
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It's true. Nothing succeeds like
success. And it's no surprise that
Bill Blass is a winner. Let us dress
you for success in his classic
black tuxedo. No detail escapes
his attention. Each line, each seam
is faultless. Using only the best
fabrics and craftsmen, Bill Blass
has created for After Six the ulti-

mate expression of good taste and
impeccable style. Available for pur-

chase or hire with a unique selec-
tion of Blass Formal Shirts, ties
snd vests at

Trust your persona to our
experts in After Six For-malwe-

We have a pro-
fessional staff trained in

good taste and the minu-ta- e

of formal etiquette.
We'll take accurate mea-

surements, and you'll
leave the store fitted to
perfection. Of course,
the quality, flair and
superb tailoring of for-
mats by After Six makes
Gur job easier, but we
don 't skimp on details.
So, whether it's your
wedding day, your 50th
anniversary, or a special
night on the town, you
can rely on us to make it
a memorable occasion.
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':fj&narr .. f NOTtiiNG IS QUITE AS FLATTERING TO A MAN AS A TUXEDO
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234 NO. 12TH ST.
LINCOLN, NE C25ZZ

PHONE 476-225-2

3 GATEWAY
LINCOLN,. NE 63503

PKONH 434-65- 5!
Rental


